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Advertising opportunities with Pedigree Wholesale 2025
Updated 08.11.2024

This document may be subject to change without notice

Media 
Toolkit
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Our Mission
Is to be The Wholesaler of Choice for our Partners and Suppliers. 

Working together to drive effective activity for mutually beneficial and sustainable growth. 

Built on long-term relationships that are driven by our shared passion to inspire and support 
retailers with quality products and services.  Creating a better life for pets and the people 

who love them. 

Our Mission
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1,500
Customers 

ordering per 
period

4,000
Deliveries per 

period*

We deliver primarily on our own fleet with our 
own drivers, with an infrastructure that covers 

most of the UK.

*Average figure taken from P10 2024

Our Customers



4

Reaching our customers

Pet People
Page 6 to 15

Brochures   
Page 16 to 18

Publications

Website 
Page 20 to 27

Email 
Page 28 to 30

Digital

Truck 
Branding
Page 37

Instore Outdoor

Point of Sale
Page 31 to 34

Training
Page 35

Reaching our customers
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Publications
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• 4 Weekly publication

• Each issue is mailed directly to 

approximately 2,300 customers

• Accompanying emails mailed to 

2,000+ customers

• Each issue features a digital version 

on the Petproducts.co.uk website 

with an Online Flipbook

• Multiple opportunities to feature

Pet People

Publications
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Booking Time: 9 weeks prior to promo start date (see calendar for exact dates) 
Content deadline: 7 weeks prior to promo start date (see calendar for exact dates) 
Dimensions & 
Requirements:

Print: High res solo product shot. File size 1mb+. Supplied on transparent 
background or a path around product on artworking file.

• Feature Image
• Front cover placement
• Must be accompanied by offer & advert within 

the special offers section of the same issue
• Limited spots (4 brands only)
• Placement on the ‘Special Offers’ section of 

petproducts.co.uk

Feature 1: Front Cover Special Offer Spotlight

Pet People

Publications
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• Up to 2 brands per issue
• Full page brand ad (Not offer led)
• Supplementary email to full mailing list 

within issue period.

Feature 2: Full page Brand Ad

Pet People

Adverts Should Not:
• Include any sales contact details for 

the supplier.
• Include an offer table.

Booking Time: 9 weeks prior to promo start date (see calendar for exact dates)
Content deadline: 7 weeks prior to promo start date (see calendar for exact dates)
Dimensions & 
Requirements

Print ad: W 200mm x H 275mm. No Crop marks or bleed. Supplied in CMYK. Min 
300dpi Hi-res PDF file.
Email: 600px W x Max 1600px H. Supplied in Mid-High res Jpeg.

Publications
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Booking Time: 9 weeks prior to promo start date (see calendar for exact dates) 
Content deadline: 7 weeks prior to promo start date (see calendar for exact dates) 
Dimensions & Requirements: Print: High res solo product shot. File size 1mb+. Supplied on transparent 

background or a path around product on artworking file. Copy supplied 
in word file or email body (around 30 words describing product and key 
features)

• Feature Image
• Short description of product (around 30 

words)
• Product must be new for that period
• Placement on the ‘What’s New’ section of 

petproducts.co.uk

Feature 3: What’s New Spotlight

Pet People

Publications
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• Category feature placement alongside other 
related products

• Recommended that it is accompanied by 
offer/ad within the special offers section

• Limited spots (8-12 brands only)
• Subject to publishing calendar and availability

Feature 4: Category Spotlight

Pet People

Dates Feature Focus Feature Categories

Period 1 29-Dec-24 - 25-Jan-25 Healthy Options Food/ Treats/ Bowls

Period 2 26-Jan-25 - 22-Feb-25 Dental Dental Hygiene, Dental Treats

Period 3 23-Feb-25
-

22-Mar-25 Puppy/ Kitten Treats, Training, Hygiene, Toys, 
Accessories 

Period 4 23-Mar-25 - 19-Apr-25 Small Animal Food & Accessories

Period 5 20-Apr-25
-

17-May-25 Wildlife Wild Bird, Local Wildlife e.g 
Hedgehog

Period 6 18-May-25
-

14-Jun-25 Grooming Cat & Dog hygiene and 
accessories

Period 7 15-Jun-25
-

12-Jul-25 Travel Cat & Dog Accessories to make 
travelling easier

Period 8 13-Jul-25 - 09-Aug-25 Itchy Pets Flea & Tick products/ accessories

Period 9 10-Aug-25 - 06-Sep-25 Cat Food & Accessories

Period 10 07-Sep-25
-

04-Oct-25 Reflective Night & reflective accessories and 
coats

Period 11 05-Oct-25 - 01-Nov-25 Sustainable Products Food & Accessories

Period 12 02-Nov-25 - 29-Nov-25 Older Pet Care Food, Accessories, Supplements

Period 13 30-Nov-25 - 27-Dec-25 Winter Coats, Beds, Outdoor Warming

Booking Time: 9 weeks prior to promo start date (see calendar for exact dates) 
Content deadline: 7 weeks prior to promo start date (see calendar for exact dates) 
Dimensions & Requirements: Print: High res solo product shot. File size 1mb+. Supplied on 

transparent background or a path around product on artworking file.

Publications
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Booking Time: 9 weeks prior to promo start date (see calendar for exact dates)
Content deadline: 7 weeks prior to promo start date (see calendar for exact dates)
Dimensions &
Requirements:

2 Pages set as separate Full Page ads. 1 full spread. 1 page, W 410mm x H 275mm. No 
Crop marks or bleed. Supplied in CMYK. Min 300dpi Hi-res PDF file. If call out referring 
to another page is added, we must receive the artwork in an editable format (packaged 
up design file)
Please be mindful of the page fold which is in the centre of the ad. This is to ensure key 
information is not lost.
Email: 600px W x Max 1600px H. Supplied in Mid-High res Jpeg.

• Up to 2 brands per issue
• Double Page in front section of Pet People
• Must be purchased with an ad in the special 

offers section (Feature 8)
• Editorial and brand imagery mix.
• Call out on front cover
• Supplementary email to full mailing list within 

issue period.
• Subject to publishing calendar and selection 

criteria being met 

Feature 5: Double Page Advertorial

Pet People

• An advertorial is more detailed than an advertisement. It is only 
available in a DPS to make the most impact in the magazine

• As it contains more detail it gives the reader an opportunity to 
understand more about your products/brand than an advert

• It’s a piece we know our readers take the time to sit down and 
read, so making the content engaging and informative is key

• Within the advertorial we recommend using the space to talk to 
the reader about key product information, showcase instore 
displays, use case studies/quotes from sellers of your product, 
provide insight to help strengthen the reason why

• It's important to make sure the advertorial is targeting the 
retailer, and not the end consumer. E.g. No use of the phrasing 
"your dog“

• Advertorials must not contain a table, this can be included on 
your Special Offers advert

Templates available on request

Publications
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• Category feature placement alongside other 
related products

• Recommended that it is accompanied by 
offer/ad within the special offers section

• Supplementary email to full mailing list within 
issue period

• Limited spots (8-12 brands only)
• Subject to publishing calendar and availability

Feature 6: Seasonal Spotlight

Pet People

Booking Time: 9 weeks prior to promo start date (see calendar for exact dates) 
Content deadline: 7 weeks prior to promo start date (see calendar for exact dates) 
Dimensions & Requirements: Print: High res solo product shot. File size 1mb+. Supplied on 

transparent background or a path around product on artworking 
file.
Email: See timings in Email Section

Dates Feature Focus Feature Categories

Period 1 29-Dec-24 - 25-Jan-25 Valentine’s

All relevant 
seasonal lines

Period 3 23-Feb-25 - 22-Mar-25 Easter

Period 6 18-May-25 - 14-Jun-25 Summer

Period 10 07-Sep-25 - 04-Oct-25 Halloween

Period 11 05-Oct-25 - 01-Nov-25 Bonfire Night

Period 12 02-Nov-25 - 29-Nov-25 Gifting

Publications
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• Option of Double Page Spread, Full & Half

HalfFullDPS

Adverts Must:
• Include a pricing table that will be provided by 

Pedigree that relates to the products on offer as they 
show in Pedigree’s communicated Prices.

• Refer to the offer being given to the retailer.

Adverts Should Not:
• include any sales contact details for the supplier. 

Dimensions & 
Requirements:

1 full spread. 1 page, W 410mm x H 275mm.
No Crop marks or bleed. Supplied in CMYK. Min 300dpi 
Hi-res PDF file. Please be mindful of the page fold which 
is in the centre of the ad. This is to ensure key 
information is not lost.

Booking Time: 9 weeks prior to promo start date (see calendar for 
exact dates) 

Content deadline: 7 weeks prior to promo start date (see calendar for 
exact dates) 

Dimensions & 
Requirements:

W 200mm x H 275mm. 
No Crop marks or bleed. Supplied 
in CMYK. Min 300dpi Hi-res PDF file.

Booking Time: 9 weeks prior to promo start date 
(see calendar for exact dates) 

Content deadline: 7 weeks prior to promo start date 
(see calendar for exact dates) 

Dimensions & 
Requirements:

W 200mm x H 135mm
No Crop marks or bleed. Supplied in 
CMYK. Min 300dpi Hi-res PDF file.

Booking Time: 9 weeks prior to promo start date 
(see calendar for exact dates) 

Content deadline: 7 weeks prior to promo start date 
(see calendar for exact dates) 

Pet People

Feature 7: Special Offers Section

Publications
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• Limited to 1 brand per issue
• Fully branded advert
• Back page placement.
• Supplementary email to full mailing list within 

issue period.

Feature 8: Back Cover

Pet People

Booking Time: 9 weeks prior to promo start date (see calendar for exact dates)
Content deadline: 7 weeks prior to promo start date (see calendar for exact dates)
Dimensions & 
Requirements

Print ad: 210 x 212mm + 3mm Bleed. No Text within 12mm of edge. Supplied in 
CMYK. Min 300dpi Hi-res PDF file.
Please leave 15mm clear at the bottom of the file as the footer will cover this 
space on the right hand side as it curves up.
Email: 600px W x Max 1600px H. Supplied in Mid-High res Jpeg.

Publications
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Booking Time: 12 weeks prior to promo start date (see calendar for exact dates) 
Sample/literature deadline: 10 weeks prior to promo start date (see calendar for exact dates) 

Dimensions: Max dimensions: 105mm x 150mm x 10mm 
Weight max 50g. 

Requirements: Sample must be completely sealed and leak/spill 
proof. Any legal/usage requirements should be 
on the sample or attached to the sample via a 
label.  

Product Samples

Dimensions: No larger than A4 when folded Max A2 Unfolded.

Requirements: N/A

Flyers

Dimensions: Maximum A4

Requirements: No larger than 20 pages.

Brochures

• Option to include supplementary flyers/brochures/samples. 
• Quantity required: 2,300 to reach all customers for special offer 

mail-outs.
• Speak to your Pedigree Wholesale contact for more information.

Feature 9: Inserts & Samples

Pet People

Publications
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• Including Seasonal Brochures, 
Christmas, Spring/Summer & 
Autumn/Winter

• Each brochure is mailed directly to 
approximately 2,300 customers

• Accompanying emails mailed to 
2,000+ customers

• Each brochure features a digital 
version on Petproducts.co.uk with 
an online Flipbook

Brochures

Brochures
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• Each brochure is live for 3 periods of the year
• Spring/Summer: Period 4 to Period 6 
• Winter: Period 10 to Period 12 
• Supplementary emails throughout the period. Brand focus emails available at additional cost 

(See email page for more details)
• Option of Double Page Spread or Full page

FullDPS

Dimensions & Requirements: Print Ad: Supplied as 1 full page ad 400 x 190 mm. No Crop marks or 
bleed. Supplied in CMYK. Min 300dpi Hi-res PDF file. Please be mindful of 
the page fold which is in the centre of the ad. This is to ensure key 
information is not lost.
Supplementary Email: Nothing additional required

Booking Time: 9 weeks prior to promo start date (see calendar for exact dates) 

Content deadline: 7 weeks prior to promo start date (see calendar for exact dates) 

Dimensions & 
Requirements:

Print Ad: Supplied as 1 full page ad 195 x 190 mm. No Crop marks or 
bleed. Supplied in CMYK. Min 300dpi Hi-res PDF file.
Supplementary Email: Nothing additional required

Booking Time: 9 weeks prior to promo start date (see calendar for exact dates) 

Content deadline: 7 weeks prior to promo start date (see calendar for exact dates) 

Spring/Winter

Brochures

Brochures
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• Limited spaces available, subject to being ranged. Submission of product ranges by 28th February. Products/ranges should be 
seasonal offerings

• Issue live in June and acts as pre-order brochure for Christmas
• Supplementary emails throughout the period. Brand focus emails available at additional cost (See email page for more details)
• Option of Double Page Spread, Full & Half Page

HalfFull

Dimensions &
Requirements:

2 Pages set as separate Full Page ads. 1 full spread. 1 
page, 412 x 282mm. No Crop marks or bleed. Supplied 
in CMYK. Min 300dpi Hi-res PDF file. Please be mindful 
of the page fold which is in the centre of the ad. This 
is to ensure key information is not lost.

Nomination Deadline: 15 weeks prior to promo start date (see calendar for 
exact dates)

Content deadline: 7 weeks prior to promo start date (see calendar for 
exact dates)

Dimensions & 
Requirements:

200 x 282 mm. No Crop marks or 
bleed. Supplied in CMYK. Min 
300dpi Hi-res PDF file.

Nomination Deadline: 15 weeks prior to promo start date 
(see calendar for exact dates) 

Content deadline: 7 weeks prior to promo start date 
(see calendar for exact dates) 

Dimensions & 
Requirements:

200 x139mm
No Crop marks or bleed. Supplied 
in CMYK. Min 300dpi Hi-res PDF 
file.

Nomination Deadline: 15 weeks prior to promo start date 
(see calendar for exact dates) 

Content deadline: 7 weeks prior to promo start date 
(see calendar for exact dates) 

DPS

Christmas

Brochures

Brochures
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Digital
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• The Pedigree Wholesale website has an average 

of 38,000 visits every period

• Over 65% of our customers use the website to 

place orders

• Updated News Section to encourage regular visits

• Multiple opportunities to feature across the site

Petproducts.co.uk

Digital
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Homepage Hero Banner
• Limited availability, max of 4 per period (discussion with your 

PWL buyer required)
• Seen by an average of 38,000 visitors per period
• Banner rotates every 3 seconds
• Live for 4 Weeks (1 period)
• Must be linked to season or promotion/mailer/new launch etc
• Must include call to action i.e. click to buy
• Word limit max 15 (Including CTA)
• Average CTR 618

Booking Time: 4 weeks prior to live date

Content deadline: 3 weeks prior to live date

Dimensions (All required): Desktop: 1920 x 500px
Mobile:  800 x 800px

Requirements: Supplied in .jpg format
Quality 60%
72 PPI

Petproducts.co.uk

Digital



22

Home Page Upper Section- Small Tile
• Limited availability, 4 per period (discussion 

with your PWL buyer required)
• Seen by average of 38,000 visitors per period
• Live for 4 Weeks (1 period)
• Must be linked to season or 

promotion/mailer/new launch etc
• Must include call to action i.e. click to buy
• Word limit max 15 (Including CTA)
• Average CTR 64

Booking Time: 4 weeks prior to live date

Content deadline: 3 weeks prior to live date

Dimensions: All:  800 x 800px
Rounded Corners 24px

Requirements: Supplied in .jpg format
Quality 60%
72 PPI

Home Page Upper Section- Large Tile
• Limited availability, 2 per period (discussion with 

your PWL buyer required)
• Seen by average of 38,000 visitors per period
• Live for 4 Weeks (1 period)
• Must be linked to season or promotion/mailer/new 

launch etc
• Must include call to action i.e. click to buy
• Word limit max 15 (Including CTA)
• Average CTR 102

Booking Time: 4 weeks prior to live date

Content deadline: 3 weeks prior to live date

Dimensions: All:  800 x 800px
Rounded Corners 24px

Requirements: Supplied in .jpg format
Quality 60%
72 PPI

Petproducts.co.uk

Digital
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Home Page Lower Section- Small Tile
• Limited availability, 4 per period (discussion 

with your PWL buyer required)
• Seen by average of 38,000 visitors per period
• Live for 4 Weeks (1 period)
• Must be linked to season or 

promotion/mailer/new launch etc
• Must include call to action i.e. click to buy
• Word limit max 15 (Including CTA)
• Average CTR 32

Booking Time: 4 weeks prior to live date

Content deadline: 3 weeks prior to live date

Dimensions: All:  800 x 800px
Rounded Corners 24px

Requirements: Supplied in .jpg format
Quality 60%
72 PPI

Home Page Lower Section- Large Tile
• Limited availability, 2 per period (discussion with 

your PWL buyer required)
• Seen by average of 38,000 visitors per period
• Live for 4 Weeks (1 period)
• Must be linked to season or promotion/mailer/new 

launch etc
• Must include call to action i.e. click to buy
• Word limit max 15 (Including CTA)
• Average CTR 62

Booking Time: 4 weeks prior to live date

Content deadline: 3 weeks prior to live date

Dimensions: All:  800 x 800px
Rounded Corners 24px

Requirements: Supplied in .jpg format
Quality 60%
72 PPI

Petproducts.co.uk

Digital
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My Account- Main Banner

• Limited availability, 1 per period (discussion with your PWL buyer 
required)

• Seen by customers checking their account e.g. previous orders
• Live for 4 Weeks (1 period)
• Must be linked to season or promotion/mailer/new launch etc
• Must include call to action i.e. click to buy
• Word limit max 10 (Including CTA)
• Average CTR 93

Booking Time: 4 weeks prior to live date

Content deadline: 3 weeks prior to live date

Dimensions: All:  2500 x 300px

Requirements: Supplied in either jpg or png with 
a file size of 72 PPI. Low res 
required DPI 96.

Petproducts.co.uk

Digital
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New Lines Drop Down Menu
• Limited availability, 7 per period (discussion with 

your PWL buyer required)
• Seen by customers looking for New Products
• Live for 4 Weeks (1 period)
• Must be linked to season or 

promotion/mailer/new launch etc
• Must include call to action i.e. click to buy
• Word limit max 10 (Including CTA)
• Average CTR 103

Booking Time: 4 weeks prior to live date

Content deadline: 3 weeks prior to live date

Dimensions: 400 x 400px

Requirements: Supplied in either jpg or png with a file size of 72 PPI. 
Low res required DPI 96.

Promotional Offers Drop Down Menu
• Limited availability, 6 per period (discussion 

with your PWL buyer required)
• Seen by customers looking for Promotions
• Live for 4 Weeks (1 period)
• Must be linked to season or 

promotion/mailer/new launch etc
• Must include call to action i.e. click to buy
• Word limit max 10 (Including CTA) 
• Average CTR 175

Booking Time: 4 weeks prior to live date

Content deadline: 3 weeks prior to live date

Dimensions 400 x 400px

Requirements: Supplied in .jpg format
Quality 60%
72 PPI

Petproducts.co.uk

Digital
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Category Page Banner
• Availability across multiple categories (Listed on the 

right) 1 per quarter (discussion with your PWL buyer 
required)

• Seen by customers looking to shop by any category
• Live for 1 Quarter (P1-P3, P4-P6, P7- P9, P10-13)
• Must include call to action i.e. click to buy
• Word limit max 15 (Including CTA)

Booking Time: 4 weeks prior to live date

Content deadline: 3 weeks prior to live date

Dimensions: 2500 x 300px

Requirements: Supplied in either jpg or png with 
a file size of 72 PPI. Low res 
required DPI 96. 

Accessories

Aquatic Accessories
Bird Accessories
Cat Accessories
Dog Accessories
Reptile Accessories
Small Animal Accessories
Wild Bird & Wildlife Accessories

Food & Treats

Bird Food
Cat Food
Cat Treats
Dog Food
Dog Treats
Fish Food
Reptile Food
Small Animal Food & Treats
Wild Bird & Wildlife Food

Health & Hygiene

Bird Health & Hygiene
Cat Health & Hygiene
Dog Health & Hygiene
Household Hygiene
Pet Grooming
Poop & Clean Up

Small Animal Health & Hygiene

Litter & Bedding

Bedding
Cat Litter
Reptile Substrates

Miscellaneous Gifting

• For categories not featured in above, please discuss 
with your PWL buyer as more options available.

Petproducts.co.uk

Digital
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Enhanced Brand Page

• Variable offering dependent on requirements
• Initial 1-on-1 Consultation with Pedigree Wholesale 

Ecommerce team to discuss wants and needs from 
page. Allowing us to work closely with you to bring 
your brand to life on our website.

Booking Time: On Request

Content deadline: Dependent on requirements. 
Confirmed after 1-on-1 
consultation

Dimensions: Variable

Requirements: Variable

Petproducts.co.uk

Digital
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• Emails to database of 2,000+ subscribers 

(Campaign dependant)

• Average 42% Open Rate

• Mailing data (upon request) can be 

tailored based on previous purchasing 

data, spend, location etc.

Email

Digital
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Email 1: Brand/Product Email

• Campaign includes 1 email plus Sub Nav 
web banner (Live for 4 weeks)

• Content can be brand/product or offer 
focussed.

• Solely focussed on specific product or brand

Booking Time: 6 weeks prior to live date

Content deadline: 4 weeks prior to live date

Dimensions & 
Requirements

600px W x max 1600px H To include key 
features and benefits. Supplied in Mid-High 
res Jpeg.

Petproducts.co.uk

Email 2: Targeted Emails

Booking Time: 6 weeks prior to live date

Content deadline: 4 weeks prior to live date

Dimensions & 
Requirements

600px W x max 1600px H To include key 
features and benefits. Supplied in Mid-High 
res Jpeg.

• Tailored to your target audience (e.g. 
people who have bought your product in 
last 3 months)

• Campaign includes 1 tailored email
• Discussion required with Buyer prior to 

ordering to discuss potential targets.

Digital
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Email 3: Deal of the Week
• Offer runs from Friday through to the following 

Thursday, for one week only
• Campaign includes 1 email featuring the products on 

offer, with products appearing in the Deal of the Week 
featured section on the website

• Solely focussed on one individual brand each week

Booking Time: 4 weeks prior to live date

Dimensions & 
Requirements

Speak to your buyer about the offer. Offer 
must be market-leading and unique to 
Pedigree Wholesale.
Please note: There is no artwork to supply as 
the email is set up in-house

Petproducts.co.uk

Digital
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Instore
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• We’re able to receive, hold and dispatch your POS to 
our customers 

• POS is held on a portal and with the tap of a button 
our sales team & customer services can get this 
dispatched to the customer

• Each SKU is held in its own picking location, we can 
dispatch items from FSDUs, CDUs and other displays 
down to brochures, flyers or branded merchandise

• Every unique item will be photographed and placed 
on PDS+. We ask that when setting up your first item 
you also send across a high-res logo so a brand order 
section can be created

• We can also display planograms, in store images and 
assembly instructions and demo videos which are 
downloadable from the portal

• Delivered within 3 working days. Option to specify 
delivery date

POS Storage & Shipment

Instore

Instore



33

Discuss Setup on PDS
Begin by speaking with your 

buyer to facilitate your setup on 
the PDS system. Either you or 

your buyer can also reach out to 
the marketing POS contact for 

assistance.

Marketing Support
The Pedigree Wholesale 

marketing team is available to 
help you gather your 

requirements and provide 
guidance on associated costs 

(details on the next slide).

Complete the Booking Form
Fill out the booking form (which 
will be provided) with as much 
detail as possible, ensuring you 
meet all delivery specifications 

(found on the next slide).

Arrange Delivery
 A delivery time must be 

scheduled, with at least two 
weeks’ notice required.

POS Asset Delivery
 Your delivery will be received 

and processed at our POS 
warehouse.

Processing and Uploading 
Our team will process, 

photograph, upload, and store 
your POS assets. You may also 

send images, planograms, 
videos, or assembly instructions 

to accompany your listing.

Ordering and Replenishment
 The Sales and Customer Services 

teams can directly order your 
POS assets for customers. You 
will receive notifications when 
stock levels are low, ensuring 

restock is organised with enough 
time for replenishment.

Reporting 
You can receive reports detailing 
the placement and performance 

of your POS assets

POS Storage & Shipment- Step by Step Guide 

Instore

Instore
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Booking Time: 4 weeks prior to first required shipping date 

Delivery deadline: To be arranged after booking, minimum of 2 weeks

Dimensions: Pallet Location Spec: UK Pallet 1200mm x 1000mm. Capacity 1000kgs Forklift Restrictions, 4 way entry. Total Height of 1.3mtrs (incl Pallet)
Nil Product Overhang

Pick Face Location Spec: 5 x A4 6” Boxes per pick face

Requirements: Palletised deliveries must be on standard Grade “A” 4-way entry block style pallets.

Anything in a pallet must be sent individually packaged ready for shipment via a courier (e.g. double walled sealed box). Anything not suitably packaged 
will be charged an additional fee. 

One Off Costs (Per unique 
product/shipment)

Per Pick Costs Ongoing Costs

Product Goods In/ Quality 
Control/ Locating

Photography 
and Upload to 

Online 
Ordering Portal 

(Will build if 
flatpack)

Pick from 
Location

Pack, Outer 
Packaging and 
Labelling for 
Despatch (if 

required) 

Delivery Costs Storage per 
Pick Location

Additional 
replenishment 

deliveries

e.g. FSDUs, 1 Metre Displays £7.50 per pallet £25.00 £1.95 £2.20
£12.75 (if under max courier 
restrictions) Variable costs on pallet 
deliveries if exceeds restrictions.

£7.50 per pallet 
per week £7.50 per pallet

e.g. CDUs, Smaller POS Items £7.50 per pallet £25.00 £1.95 £2.20 £7.56 up to 20kg. £12.75 if over. £7.50 per pallet 
per week £7.50 per pallet

e.g. Brochures, flyers, branded merchandise £4.00 per consignment £13.00 £1.25 £2.20
£7.56 up to 20kg 
May be reduced if item can be sent 
for less via Royal Mail as a letter.

£1.00 per pick face 
per week £4.00 per consignment

POS Storage & Shipment- Costs & Requirements

Instore

Instore
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• An online training tool designed to turn retail associates into 
brand advocates.

• Myagi helps drive brand loyalty, training, and brand-seller 
communications with access to the largest network of sales 
associates.

• Manage, Share and Measure Brand Training at Scale.

• Access and grow a network of retail partners, effortlessly share 
product knowledge, and influence your sell-through, even when 
it's out of your hands.

• Interested in joining the Myagi Family. Contact Vlad Chernysh to 
find out more about what Myagi can do for your brand. Vlad 
Chernysh vlad.chernysh@rallyware.com 

Training- Myagi

Instore

Instore

mailto:vlad.chernysh@rallyware.com
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Outdoor
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• A highly visible, on the move advert for your brand or 
business. One of the most cost-effective and 
impactful forms of outdoor advertising.

• 2 options available of branding to the rear or the 
sides of the truck. Visible for a minimum of 48 
months. Deliveries to independent pet stores across 
the country. On the road 5 days a week, fleet covers 
an average of 20,000 miles a week. 

• Midlands x 6
• West x 5
• North x 4
• East x 4

• For booking timings, availability and content 
requirements please contact your PWL representative.

Truck Branding

Outdoor

Option 2: Rear Only

Option 1: Full Wrap- Curtains & Rear

Outdoor
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Timings
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Timings Breakdown| Publications | Pet People
Feature 1: Front Cover Spotlight
Feature 2: Full Page Brand Ad
Feature 3: What’s New Spotlight 
Feature 4: Category Spotlight
Feature 5: Double Page Advertorial
Feature 6: Seasonal Spotlight
Feature 7: Special Offers Section 
Feature 8: Back Page

Period
Nomination 

Deadline
Artwork 
Deadline

Orders 
Placed w/c 

Stock 
Delivered 

w/c
Promo Start Promo End

2024

1 08-Nov-24 29-Nov-24 09-Dec-24 23-Dec-24 29-Dec-24 25-Jan-25
2 22-Nov-24 13-Dec-24 06-Jan-25 20-Jan-25 26-Jan-25 22-Feb-25
3 20-Dec-24 10-Jan-25 03-Feb-25 17-Feb-25 23-Feb-25 22-Mar-25
4 17-Jan-25 07-Feb-25 03-Mar-25 17-Mar-25 23-Mar-25 19-Apr-25
5 14-Feb-25 07-Mar-25 31-Mar-25 14-Apr-25 20-Apr-25 17-May-25
6 14-Mar-25 04-Apr-25 28-Apr-25 12-May-25 18-May-25 14-Jun-25
7 11-Apr-25 02-May-25 26-May-25 09-Jun-25 15-Jun-25 12-Jul-25
8 09-May-25 30-May-25 23-Jun-25 07-Jul-25 13-Jul-25 09-Aug-25
9 06-Jun-25 27-Jun-25 21-Jul-25 04-Aug-25 10-Aug-25 06-Sep-25

10 04-Jul-25 25-Jul-25 18-Aug-25 01-Sep-25 07-Sep-25 04-Oct-25
11 01-Aug-25 22-Aug-25 15-Sep-25 29-Sep-25 05-Oct-25 01-Nov-25
12 29-Aug-25 19-Sep-25 13-Oct-25 27-Oct-25 02-Nov-25 29-Nov-25
13 26-Sep-25 17-Oct-25 10-Nov-25 24-Nov-25 30-Nov-25 27-Dec-25

2025

1 07-Nov-25 28-Nov-25 08-Dec-25 22-Dec-25 28-Dec-25 24-Jan-26
2 21-Nov-25 12-Dec-25 05-Jan-26 19-Jan-26 25-Jan-26 21-Feb-26

Timings

Timings
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Timings Breakdown| Publications | Pet People
Feature 9 - Inserts and Samples

Period Nomination Deadline Delivery Deadline Promo Start Promo End

2024

1

2 01-Nov-24 15-Nov-24 26-Jan-25 22-Feb-25
3 29-Nov-24 13-Dec-24 23-Feb-25 22-Mar-25
4 27-Dec-24 10-Jan-25 23-Mar-25 19-Apr-25
5 24-Jan-25 07-Feb-25 20-Apr-25 17-May-25
6 21-Feb-25 07-Mar-25 18-May-25 14-Jun-25
7 21-Mar-25 04-Apr-25 15-Jun-25 12-Jul-25
8 18-Apr-25 02-May-25 13-Jul-25 09-Aug-25
9 16-May-25 30-May-25 10-Aug-25 06-Sep-25

10 13-Jun-25 27-Jun-25 07-Sep-25 04-Oct-25
11 11-Jul-25 25-Jul-25 05-Oct-25 01-Nov-25
12 08-Aug-25 22-Aug-25 02-Nov-25 29-Nov-25
13 05-Sep-25 19-Sep-25 30-Nov-25 27-Dec-25

2025

1 03-Oct-25 17-Oct-25 28-Dec-25 24-Jan-26
2 31-Oct-25 14-Nov-25 25-Jan-26 21-Feb-26

Timings

Timings
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Publications | Brochures

Period
Nomination 

Deadline
Artwork 
Deadline

Orders Placed 
w/c 

Stock 
Delivered w/c

Promo Start Promo End

Spring Brochure P4-P6 17-Jan-25 07-Feb-25 03-Mar-25 17-Mar-25 23-Mar-25 14-Jun-25
Xmas Brochure 28-Feb-25 02-May-25 26-May-25 09-Jun-25 15-Jun-25 06-Sep-25

Winter Brochure P10-P12 04-Jul-25 25-Jul-25 18-Aug-25 01-Sep-25 07-Sep-25 29-Nov-25

Timings

Timings
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To discuss your media plan activity please contact the relevant buyer:
Accessories: Amanda.Clark@petproducts.co.uk
Food & Treats: Beth.Wright@petproducts.co.uk

For final nominations and adverts please contact:
Accessories: Rebecca.Turner@petproducts.co.uk  and Food & Treats: Sheung.Wong@petproducts.co.uk

For E-commerce product and banner queries or Pet Products Basket Add On Sampling please contact Dawn.Raymond@petproducts.co.uk

For more details on Myagi please contact Vlad Chernysh
vlad.chernysh@ralleyware.com

For instore POS queries please contact 
Georgia.Worrall@petproducts.co.uk

Contacts

Contacts

mailto:amanda.clark@petproducts.co.uk
mailto:Beth.Collins@petproducts.co.uk
mailto:Dawn.Raymond@petproducts.co.uk
mailto:Georgia.Worrall@petproducts.co.uk
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What Good 
Looks Like
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• Easy to follow information the retailer can use 
instore

• Visual Breakdown of product range and key 
information

• Gives the retailer the ‘why’ to stock

Advertorials

WGLL- Examples

What good looks Like
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• Showcases POS for the retailer to visual how it 
can look in their store

• Discusses the Return for the retailer

• Mentions launch deal (Turn to page) to 
encourage purchase

WGLL- Examples

Advertorials

What good looks Like
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WGLL- Examples

Advertorials

What good looks Like

• Highlights new products well 

• Features key insights for the category and 
cites the data

• Mentions online training available on Myagi

• Includes a Case Study from a retailer 
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• Visually appealing

• New call outs (important to the reader)

• Infographics to demonstrate key features 
(bitesize and easy to remember)

WGLL- Examples

Advertorials

What good looks Like
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• Visual breakdown of product range and POS 
planograms 

• Communicates shopper messaging that 
retailers can use in their store in bitesize 
chunks of information

WGLL- Examples

Advertorials

What good looks Like
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• Large Product Imagery with Product 
Codes

• Concise & punchy reason to buy intro

• Clear Table

• Space for the ad to breathe

• Strong TL call out

WGLL- Examples

Special Offer Ads

What good looks Like
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• Introduces range in a concise ‘why’ 

• Product imagery shows product in use 
(needed for more complex products)

• Clear Special Offer Call out

• Easy to read table

WGLL- Examples

Special Offer Ads

What good looks Like
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• 3 Strong, Clear why to stock messages 
for the retailer

• Pictures show product in and out of 
packaging

• Space for the ad to breathe

• Clear Table

• Strong TL call out

WGLL- Examples

Special Offer Ads

What good looks Like
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WGLL- Examples

Website Product Listings

What good looks Like

• Strong Imagery- Images 
show Front & Back of pack 
plus close ups of the product

• Easy to read Features and 
Benefits (Short bulleted list)

https://petproducts.co.uk/marriages-budgie-tonic-food-1kg/
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WGLL- Examples

Website Product Listings

What good looks Like

• Strong Imagery- Images 
show Front & Back of 
product. Product in use shots 
and ingredients breakdown 
visually.

• Examples of instore displays 
featuring point of sale/ 
product at fixture.

https://petproducts.co.uk/earth-animal-no-hide-salmon-one-small-chew-34g-dcse12/
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WGLL- Examples

Website Product Listings

What good looks Like

• Images show single product 
in packaging

• Product in display case (how 
it will look on shelf)

• Size comparison
• Rest of the range
• Lifestyle/Product in use 

image

https://petproducts.co.uk/petello-yak-cheese-with-coconut-dog-chew-75g/
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✓ Clear, simple images
✓ Concise messaging (no long sentences or multiple lines of small text)
✓ Brand logo
✓ Call out – e.g.. "new", "trade less 20%"
✓ Call To Action  e.g.. "Buy Now", "Explore the Range", "Click to Buy"
✓ Non-white background

X  Multiple small images
X  No images
X  Multiple lines of small text
X  White background
X  No call out
X  No call to action
X  External website address/email address/telephone number

Best Practice Guide

Homepage Hero Banner & Category Page Banner

What good looks Like
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✓ Clear, simple image
✓ Concise messaging (no long sentences or multiple lines of small text)
✓ Brand logo
✓ Call out – e.g. "new", "trade less 35%"
✓ Call To Action optional
✓ Non-white background

X  Multiple small images
X  No images
X  Multiple lines of small text
X  No call out
X  External website address/email address/telephone number
X  White background

Best Practice Guide

Drop Down Menu (Promotional & Newness), Homepage Tiles (All)

What good looks Like
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Thank you!
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